How 1o Get The Most

From Your Marketing Vendors

with Darian Kovacs







This session was created through a conversation between a law firm manager and a

marketing vendor with hopes of getting on the same page of what are healthy and
helpful expectations.

This session was presented Monday February 24, 2020 for the BCLMA - and it was

designed to have dialogue and explanation to go with each slide - but we hope the
content that is in here can be helpful.

If more explanation is needed - don’t hesitate to reach out,

Darnan Kovacs

Founding Partner
Jelly Digital Marketing & PR







Who We’re Talking About Today
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Websites

Social
Media

Public
Relations



Reports

Reports Show Such Helpful Data

L]
e
i
{0
—
(D
L il
il
L )
i
L )
-
2
=
—
|_|.|.|
W)
-"q
—
i)
J
s
-
—
i
Ci)
|
L)
L
Lid
:-
(D
{
Li'
bl
i
L)

_—

visit 5 pages and athen leave or visit three pages

andafill outaform

: ST M. A 1 A
° Which city traffic is coming from -__

&
1
=

(D
Ena
e
—
iD
r -
——
Ll
g
s
—
i
D
)
—
L
([
.I 1
—
-
e
-
e ]
_—
([
-
-
-
w-l

Fraw dws yo s 8 ]
- = ool ® piige [ s pans 4910 $lan +8) A S Jeart .
L ] i '-:L” Y ::]1'.':' i (@eect) /' (reprep ) 1.3%8 I an L% O /eotervons 2
@ pop imaety (o [ reteree 188 0% 3 8% D Jeametuions/nek :
. H1: AN r‘l.-"jl'l f':! '\"IE a[E‘ ?:!i&.: |: |']t . I el e A e L = T 1" 1-“ AR 5 L] e B #.1*1_ e T B ALl L 1
® alaprpm i [ releive 144 1Ln 18w B (et O e vy 1
'Y HOw mMuchtme people are spending on ® b orpan ] 0% e 0 fostotuens/sl ,
= @ Fmertara oo relerce 49 0.%% i AL L T T 1

. IL‘]:_ l'll-l;-‘ :]Tl:II . II;L%E‘“‘#. “ ."‘" A% . [ S T LR T i T N T R T T e

- - ' B peredd [ orpati b1 0.4 «0 A% @ St s w30 Lngey
Terw '.Il: B e pleang




Search Engine Optimizers,
What do they do?

e Tweak code to ensure website is read and seen by Google as a
frendly and helpful website

e Analyze and audit code and image coding with your key search
terms (keywords)

e Help build backlinks to grow authority of your website

e Create blog posts that are listicles and designed to show you

know the “Best” “Vs" and “Top 107 of a topic




On-site vs. Offsite SEO




Measurables You Can Set Up

(D

® Top five keyterms or phrases - show monthly whether you're

getting higher in Google ranking or lower

? Explain what they've worked on in the last month and what their
plan 1s for the next month
e What onsite work theyre focusing on and what offsite SEO

-
-
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work 1s being done

warmnings and flags about your website on the audit




SEO Audit Tools You Can Try

e Uber Suggest - Free
e SEMrush - Great training modules
e Moz - Helpful Whiteboard Friday Videos

s Ahrefs - Most robust
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Measurables You Can Set Up

e How many people to your website from ads?
e How many phone calls from traffic from your ads?

e How many forms filled out from traffic from ads?

%

e How many people being followed around with retargeting ads?
|
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e How many impressions from your ads? Homer ' s

Web Page
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Public Relations Specialists,
What do they do?

e Pitch your brand to relevant media outlets
(editors. freelance writers)
° Whrite listicles and op eds with staff and submit approprnately

e Manage advertorial spend (purchased editonal)




Measurables You Can Set Up

e How many eamed media hits each month?
E How many people to your website from Editonal?
e How many phone calls from traffic from your Editorial?

2 How many forms filled out from traffic from Editonal?







Measurables You Can Set Up

e (Google Analytics results with Goals set up
e Updates completed within 48 hours

e How fast is the loading speed?

e New industry standard updates

= (chat, e-mail request, newsletter set up etc.)
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How to know your website Is awesome,

a few small goals to track:

E-newsletter
sign-up

Someone
spends more
than 5 mins on
your site

Customer fills
out a form

A phone call
IS made
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Questions to Ask When Putting Out an

RFP or Interviewing a Possible Vendor.

What does your reporting look like? Please send me examples
How have you increased the amount of goals tnggered for a chent?
How have you decreased a clients cost per lead?
How do track and monitor to see if youre sending qualified traffic vs. unqualified traffic to our website?
Please send me a link to your Clutch.co profile where | can see reviews by past clients

What marketing efforts are you practicing for your own agency?



Writing a Website RFP

Follow these simple steps and tips when going forward with a

Request for Proposal for a new Website



SEO FOR
Find Out What Else SEO LAw FIRMS

g DARIAN KOVACLS
Can Do For Your Business!

Learn more at jellymarketing.ca

JELEY






