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-, . Success Stories

I —
Company A: Grew sales 5.25% more in 12 weeks than control groups

using traditional learning approaches

Company B: Insurance agents increased policy counts 15% in 6 months
compared to 2.9% increase for groups using traditional approaches

Company C: Doubled sales of digital solutions (converting from “product
selling”) in 4 months

Company D: Reduced ramp-up time for new manufacturing engineers by
2/3

Company E: Reduced ramp-up time for new call center Customer
Service reps by % and turn-over from over 100% per year to under 10%
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