The future of learning:

Making knowledge accessible with a Digital Adoption Platform
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Blissfully

Employees

Rise of Technology
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$4 Million 50%
Apps
1 1] Spend per year Increase in spend
21,580 . . . in 2 years
1 1
1 ]
Without the proper know -how, the tools & technology meant to

propel us forward may end up holding us back
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https://www.blissfully.com/blog/saas-statistics/

Multiple applications for end users
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Challenges with traditional learning methods
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Classroom training is

not always effective
90% of knowledge acquired

in a classroom

Is forgotten within 1 week

Poor Retention

The Forgetting Curve
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Documentation discovery

Is time consuming

30% of a typical working day
IS spent on

knowledge discovery

Lost Productivity
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Learner behaviour is

changing
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knowledge to be instant,

contextual & experiential

Reduced engagement
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https://learningsolutionsmag.com/articles/1379/brain-science-the-forgetting-curvethe-dirty-secret-of-corporate-training
https://www.cottrillresearch.com/various-survey-statistics-workers-spend-too-much-time-searching-for-information/

Just enough

Bite sized information
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Reimagine Employee Training

At the moment of need
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Personalized at scale
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Reimagine Employee Training

20%

Peer interaction

70%

learning Learning by doing

Corporate

Formal education

70-20-10 Model
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https://trainingindustry.com/wiki/content-development/the-702010-model-for-learning-and-development/

Whatfix Unified Digital Experience Layer

In-App Guidance &
Engagement Enterprise Search & Content

Aggregation

Smart Contextualisation &
Personalisation Data Entry &

Validation

Automation )
Adoption

Everywhere
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PRODUCT DEMO
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About Whatfix
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3 Technology Patents Filed
500+ Customers CSAT ~97% Smart Context

100+ of Fortune 1000 Customer -Driven innovation Precise Element Selection

Auto -Testing

Clients in 30+ Countries ; . .
6 Offices (US, UK, Germany, CS Department of the year Strong Partnerships with GSls

ANZ, India) (Stevies ABA) 2 times winner Wipro, Accenture, TCS, Infosys
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Industry Use Cases

For Your Customers

o], Bbmc

CIsCO

End User Enterprise

Software Application
Software
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Internally
Built for
Employees

REED  WYNDHAM Sentry

HOTEL GROUP

For Your Employees
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Our Customers

Global presence in over 30 countries and growing. Whatfix deployed across Applications in Multiple Languages
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